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Professional Experience

Business Manager (Sales & Marketing Strategy) - TechShastra (I) Pvt. Ltd, Mumbai, India                    May’12 - Present
TechShastra, a new age software and digital marketing consultancy firm, provides customized software, e-Commerce, mobile and m- coupon solutions for Branding and Engagement to leading corporate FMCG, Banking and Retail clients such as Hindustan Unilever, HDFC Bank and Big Bazaar.                                                                                                                 
· Successfully implemented mobile couponing based sales activity for AXE Deos, clocking redemption rate up to 27 % within 3 months, translating into USD 1million in revenues.
· Developed and managed a team of 6, for overseeing the launch of QUOPN; India’s first Mobile Couponing Solution for FMCG category, making it a new healthy revenue stream, contributing 35% of company revenue. 

· Executed launch campaign of Unilever’s brand TRESemmé only across digital mediums such as Mobile, Social Media and Couponing platform and clocked 33% redemption rate, 371% higher than traditional mediums.  

· Secured new business in the form of Integrated Digital Campaign and Mobile Couponing worth USD 1.5million from new clients such as Godrej, Raymond, Kellogg’s and Lakme Salon.

· Increased visibility and brand communication for Ponds and Vaseline by 120 % and 85% resp. through integrated campaigns of mobile banners, social media, IVR and SMS, translating into a 50% increase in ROI for both brands.
Business Development Manager - Shemaroo Entertainment Ltd (SEL), Mumbai, India  
   
          May’10 – Apr’12                                                             
SEL, an organization at the forefront of Indian Entertainment Industry since 50 years, operates diversified businesses in content acquisition, satellite distribution, new media and technology and home video and DTH services.
· Conceptualized, ideated and launched Shemaroo’s Mobile short code 58800 on 3G and 2G network platforms of telecom operators such as Docomo, Vodafone, Airtel, Reliance and others. This avenue became the second largest contributor towards company revenue for the year 2011.
· Increased engagement and consumption of Shemaroo’s devotional video mobile content by 36% by successfully pitching to Samsung and securing a deal to embed the devotional App in 7.5 million SAMSUNG Smart Phones.
· Created an in-house workflow system to enable seamless communication between internal teams such as technology and development, content, business and respective external client teams, leading to a 40% enhancement in overall productivity.
Business Development Account Executive - Times Internet Ltd, Mumbai, India                                           Jul’08 – Apr’10
Times Internet Ltd., a Times of India subsidiary provides Mobile Value Added Services with Telecom Operators and aggregates content across various media platforms such as Print, TV, Mobile, Radio and Internet. 

                                                                               
· Achieved revenue target of USD 1 million/annum by promoting mobile based value added services on Indiatimes short code 58888 via Interactive Voice Response (IVR) system and SMS.  
· Reactivated key business account with Vodafone India West zone, contributing to 12 % of overall annual target.
· Increased market share of short code 58888 Cricket Score subscription service to 40% by cross promoting with flagship Voice based Gaming portal MobiCricket.
· Assisted in signing more than 1,500 full time volunteers for TEACH INDIA campaign, an initiative to mobilize people to volunteer to teach underprivileged children and adults, in 2009 via mobile promotions.  
Education
Shah and Anchor Kutchhi Engineering College, Mumbai, India [Approved by AICTE and Awarded 'A' Grade by DTE]    
Bachelor of Engineering, Information Technology 
                                                                                                 Jun’04 - Jun’08              
· Consistently ranked in top 10 % of the class and secured 62.5% in the final year. 
· Successfully undertook Technical project - Automated CRM for real time tracking of the activities of Bailiffs.  

                                                                                 Additional Information


· Freelance Marketing Consultant responsible for digital media management and website/internet promotions for Mumbai International Short Film Festival, 2012 and Mumbai Women’s International Film Festival, 2013. 
· Volunteered for door to door campaign for NGO Child Rights & You (CRY), India, for collection of yearly school fees of kids under ‘Coalition for Child Rights to Protection’ project. 
· Part of the team of only 1 of 3 colleges from Mumbai University to be invited to participate in the National Level College Cricket Tournament held at College of Engineering Pune in 2008. 

· Won the ‘Young Scientist’ award, out of 40,000 participants, at the Homi Bhabha All Mumbai Teachers Association for Science Talent event in 1996.
· Hobbies: Playing Cricket, Reading Articles/Blogs on entrepreneurship, politics, management books, anthropology and writing plots for short films.[image: image1.png]



