| MIT Sloan
MBA Program

“MIT Sloan taught me so much
about myself and challenged me
both intellectually and personally.
Without the opportunities this
program provided, | would not be
where | am today.”

—VANESSA KAFKA, MBA '12, GENERAL MANAGER,
HAILO, BOSTON

Expand your global perspective

A flexible, innovative curriculum built on a rock solid foundation. Global
action learning and world-renowned faculty. Collaboration, community,
and an entrepreneurial spirit. The MBA program at MIT Sloan provides

endless opportunities to learn, practice, and lead.

It’s a transformational two years where you will build fundamental

A
——— leadership and management skills, gain confidence, and develop a
w strong professional network. You will find yourself surrounded by an
MANAGEMENT adventurous learning community of passionate, highly motivated people

who want to improve the world.



Start with the core, then
follow your own path

You will begin with the one-semester Core, a
set of foundational classes that build essential
knowledge and fundamental skills. From
there, you will choose from a broad and

deep selection of electives or gain specialized
experience and study with like-minded
classmates by pursuing a track or a certificate:
* Enterprise Management Track

* Entrepreneurship & Innovation Track

* Finance Track

* Sustainability certificate

Learn more at mitsloan.mit.edu/mba/program-

components/special-tracks-dual-degrees/
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Action learning

Theory plus real-world learning and personal
reflection. Action learning is a key part of

the MIT Sloan experience. You can choose

from 13 action learning labs—including those
focused on leading sustainable systems, global
entrepreneurship, and global health delivery—
participate in proseminars led by industry experts,
or head out on an international study tour to

explore real-world business challenges.

Integrate and collaborate
The MIT Sloan MBA experience creates oppor-

tunities to build community across campus. Small
classes encourage teamwork and collaboration.
Clubs, conferences, and events provide new ways
to develop leadership skills. And our network

of more than 22,000 MIT Sloan alumni and
120,000 MIT alumni create a network that lasts
a lifetime. You will find yourself immersed in a
community that thrives on genuine relationships,
support, and celebrating successes. Find out more
at mitsloan.mit.edu/mba/student-experience/clubs-

and-activities/




In demand: 2012 employment report

'The first semester Career Core helps you refine your career
plans, build your network, and practice interviewing. The
Career Development Office connects MIT Sloan students with
the world’s leading companies and organizations. Learn more

at mitsloan.mit.edu/mba/career-support/employment-report/

Consulting/strategic
planning 35.4%

Finance 24.3%

Leadership development program/
general management 10.2%

Operations/project
management 9.5%

Top job
l functions

\

See where MIT Sloan can take you

Business development  7.2%

Product management/
development 6.6%

Marketing/sales 6.2%
@ Other 0.6%

Sit in on a class, attend an info session, and tour campus:

mitsloan.mit.edu/mba/admissions/admission-events/visit-mit-sloan/

Our community hosts events around the world—
bringing MIT Sloan to talented candidates like you. Find out

more at mitsloan.mit.edu/mba/admissions/admission-events/

What makes an ideal MBA candidate? Leadership,
intellectual curiosity, a collaborative approach to learning,
an innovative spirit, and a desire to improve the world. Learn

more and apply online at mitsloan.mit.edu/mba/admissions/

Application deadlines

September 24, 2013

Decisions released by December 20, 2013

January 7, 2014

Decisions released by April 1, 2014

96%

Graduates who received job
offers within three months of
graduation

6.5%

Students who started their own
businesses after graduation

Select employers
Amazon

Anheuser Busch

Apple

Bain & Company

Bank of America Merrill Lynch
Barclays Capital

Boston Consulting Group
Burger King Corporation
Citi

Credit Suisse

Deloitte Consulting
Deutsche Bank

Facebook

Fidelity Investments
Genentech

Goldman Sachs

Google

JPMorgan Chase

Liberty Mutual

LinkedIn

McKinsey & Company
Microsoft

Morgan Stanley

Nike

Price Waterhouse Coopers
Rocket Internet

Samsung

World Economic Forum USA

Learn more and apply online at mitsloan.mit.edu/mba/




The MIT Sloan MBA class of 2014 profile”

program portfolio Females 34%
MIT Sloan promotes community and cross- Males 66%
program collaboration, strengthening personal Average work experience Syears
and professional networks of MIT Sloan GMAT range (middle 80 percent) 660-760
students from all programs, industries, and Undergraduate degrees
. i 0,
student groups. It provides educational Busmes§ and commerce 19%
. + Economics 17%
opportunities for leaders through all stages T e 1%
of their careers. . Engineering 29%
. MBA « Humanities, arts, social sciences 21%
» Science and math 10%
* Master of Finance (MFin) USS. citizens 51%
* Master of Science in Management Studies U.S. permanent residents 4%
(MSMS) International 45%
* Leaders for Global Operations (LGO) > iR 2t
+ Asia/Middle East 24%
* MIT Sloan Fellows Program in - Europe 7%
Innovation and Global Leadership +  North America 57%
+ Oceania I
« MITE ive MBA
xecutive » South/Central America 10%
* PhD Program 431

* Undergraduate Program “as of May 1, 2013

In addition to these degree programs, MIT
Sloan MBA students can apply to earn a dual
degree with the Harvard Kennedy School or
to attend a semester abroad at the London

Business School or IESE Business School.

MIT Sloan School of Management
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