1. Introduction 
In the passage, it is argued by the author/speaker/title/company name that because/as a result of + premise,  + conclusion of argument. However, on deeper analysis, it becomes apparent that certain relevant aspects have not been taken into account, leading to a number of mistaken assumptions and logical flaws
2. .Flaw Paragraph

 should have three elements, based on the flaws we identified when breaking 
down the argument:
1. Explicitly state the flaw (the questionable assumption or invalid conclusion (1 sentence)
2. Explain, in detail, how the argument is flawed. (1 or 2 sentences)
3. Suggest how the argument can be strengthened. (1 sentence)
Altogether, a Flaw Paragraph should be a very minimum of 3 
sentences.

The basic template is easy to follow and very effective. Using it will save you time:
Flaw Paragraph 1: One such flaw is questionable assumption/invalid conclusion #1. Detailed explanation why it is invalid. In order to strengthen the argument, suggestion for improvement.

Flaw Paragraph 2: Another statement, significantly weakening the argument, is thatquestionable assumption/ invalid conclusion #2. Detailed explanation why it is invalid. To overcome this flaw, the argument should suggestion for improvement.

[Time Permitting - Flaw Paragraph 3: The writer/author also wrongly assumes/concludes that questionable assumption/ invalid conclusion #3. Detailed explanation why it is invalid. To make this argument more valid, the writer/author should demonstrate suggestion for improvement.]






Example of the flow paragraph

One such flaw is the causal assumption that large corporations will resist change because they do not understand the positive value innovation may have on profit. However, there may be other reasons why they might reject innovation, such as the cost of the changes or their possible beliefs that certain innovations may not last long enough to translate to profit. In order to strengthen the argument, more factual information should be provided on the reasons why large corporations reject innovation and whether they are even aware of the link between innovation and profit.
Another assumption significantly weakening the argument is that larger corporations treat all innovations in the same way and will therefore reject all innovations all the time. However, no information is provided regarding why large corporations may reject one type of innovation over another and whether large corporations have rejected all innovations in the past and for what reasons. This would mean that there is no progress at all anywhere and that all corporations stay stagnant, always producing the same products. To overcome this flaw, the argument should contain factual information about innovations, who came up with and produced the innovations, and whether large corporations always rejected innovative changes.
The writer also wrongly assumes that the behavior of major corporations equals that of the major record labels. There is not enough information to state that large corporations necessarily act like the record labels or are similar enough to allow for such a comparison. It is possible, for example, that the decision making process for record labels differs from that of other corporations, or the funds available to make certain decisions may be dissimilar for both. To make this argument more valid, the writer/author should demonstrate, through a cross-comparison of several record labels and other corporations that they are similar in almost all ways including structure, management style, and goals and that both addressed the issue of innovation in similar manners.



The Conclusion paragraph- template is simple and consists of two sentences:

After closer examination of the passage presented, it is apparent that there are several logical flaws in the author's attempt to show that + brief summary of the conclusion. The recommendations in the essay show how the argument may be strengthened and made more logically sound.
Full complete awa example 
When the MP3 audio file format first became popular in 1999, major record labels were resistant to any ideas of changing their marketing strategies or methods of distribution and data also shows that they did not realize that innovation leads to long term profits. It can be said, therefore, that large corporations are always opposed to employing innovations such as the MP3 format.
Essay
In the passage, it is argued by the author that because major record labels failed to see the connection between innovation and profit and fought against modifying their marketing and distribution practices, large corporations always oppose the use of  innovations. However, on deeper analysis, it becomes apparent that certain relevant aspects have not been taken into account, leading to a number of mistaken assumptions and logical flaws.
One such flaw is the assumption that the only reason that record labels resisted the MP3 format was because it was an innovation. However, there may be other reasons why they rejected this format, such as the cost of the change to a new format or their possible belief that this format would not last long.  In order to strengthen the argument, more factual information on the reasons for the record labels' decision is needed, reasons which support the claim that innovation was the main reason for such a rejection.
Another statement, significantly weakening the argument is the causal flaw that the record labels did not take up innovation because they did not realize that innovation and profits are positively linked. However, no information is provided regarding what the record labels thought about their profits and whether such ignorance was responsible for their rejection of innovation. To overcome this flaw, the argument should contain factual information about whether the rejection of innovation was also due to the record labels overlooking or being ignorant of this advantage, perhaps by providing examples of record labels seeking profit without forethought about innovation.
The writer also wrongly assumes that the behavior of major corporations equals that of the major record labels.There is not enough information to state that large corporations necessarily act like the record labels. It is possible, for example, that the decision making process for record labels differs from that of other corporations, or the funds available to make certain decisions may be dissimilar for both. To make this argument more valid, the writer/author should demonstrate, through a cross-comparison of several record labels and corporations that they are similar in almost all ways including structure, management style, and goals and that both addressed the issue of innovation in similar manners.
After closer examination of the passage presented, it is apparent that there are several logical flaws. The recommendations in the essay show how the argument may be strengthened and made more logically sound.




