The argument states that as per the current trends, pay-per-click advertising has an increased contribution to the total sales compared to the traditional television advertisements. The author also substantiates the argument with the example of MacDowell and the increased demand it enjoys, attributed to the increase in web advertising. The claim may have some strength, but it requires a deeper analysis of multiple factors to support the claim.
To begin with, the author's claim that web advertising is the best investment seems a bit of an exaggeration. It can be agreed that the overall users of the web are on the rise while the viewership of television has declined. However, the users could 'Skip ads' on the web rendering the advertisement unnoticed. This would mean that pay-per-click advertisements are not viewed by the users at all, greatly undermining the impact of the investment. In contrast, television advertisements are not skipped which ensures that the advertiser's products are noticed and the users are aware of the existence of the products.
Further, the author gives a case of MacDowell stating that the increase in web advertising has contributed to the sales growth by nearly 30%. However, there could be several factors contributing to such an increase such as the demand could be seasonal in nature, or a competitor could have shut down business moving the consumers to MacDowell. Alternatively, the industry might also be on the rise leading to higher sales. It would be worthwhile to understand all of these factors with respect to MacDowell and also to understand the nature of the products. This example cannot be taken as a universal example for the success of web advertising. The advertisers should not expect to replicate the success of MacDowell without understanding the impact that various other factors might have on the demand of MacDowell.
Finally, the author concludes that television advertising is on its way out and that smart businesses should continue to up their investments in web advertising. While this may turn out to be true, it would be an exaggeration to say that, television advertising would disappear altogether. Given the penetration of television in various emerging markets and the lack of high-speed internet, it would take a while for web advertising to penetrate in such market.
[bookmark: _GoBack]To conclude, the author's claim could be true up to a considerable extent. However, it would be an over-statement to mention that television advertising would disappear and web advertising would replace television advertising. The advertisement should be directed according to the consumer base and the market. Though web advertising would be a good investment, I would not agree with the claim that it is the best investment.
