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advent ofthe personal computer in the
1970, the computer-manufacturing
sector, an indusry then dominated by
those giants able to afford incredibly
specialized knowledge and to produce
equally expensive products, suddenly
found its brightest lights shining in the
garages of clever engineers. Large
manufacturers responded slowly but
eventually artived at a ucrative solution
1BM developed its own personal
computer and permitied other
manufacturers to copy ts design in
exchange for roalties. This move
broughtthe computer giant's greatest
strength to bear—an enormous reserve
of engineering brainpower—and
ensured its continued control over a
broad stretch of the personal computer
market. Atthe same time, the broad
selection of IBM "clones” avalable
brought prices down and ensured the
products mass-market appeal,

The upstart companies that gave older
manufacturers so much rouble to begin
with s00n found themselves in a dificult
situation. Despite thei innovative
operating systems, which converied
computers from specialists' tools info
devices neatly as easyto use as
toasters, these companies may not have
[eaned their ull eward. as they have

smaller companies begun to icense
their hardware designs and operating
systems, paving the way for clones of
their own. Yet the young companiss lag
far behind both 1BM and those sofware
developers who have reaped huge
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When discussing recent developments in
the computer industy, the author ofthe
passage indicates that

small companies will continue to take
business away fom their larger
competiors

Iarge computer manufacturers and
small ones are seeking ways to
cooperats in order to broaden
consumer demand for persanal
computers.

small computer manufacturers are
beginning o seek ways to make their
products available to non-specialists

large computer manufacturers are
elying on software developers for most
oftheir new products

‘small computer manufacturers ars now
adopting the innovations of the larger
manufacturers
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Section 2 Question ID: 451

5 supposed to work, while the
second is based on Itcan he inferred from the passage that all
how it does in fact work. ofthe following are elements of the political
‘The judicial theory implies that theory of arbitration EXCEPT

a"just”

Solution of e dispute does in fact e
e, and

that itis the duty of the arbitrator to

decide on © awilingness on the partof bot partes ()
10 the principles and the acts (e

invalved. The

arbilrator sts as a privae judge, arelate disregard ot impartance of(7)
called upon o moralrghtin he dispute

determine the legal rghts and the

econamic

interests of the parles invalved as
these rights an otension ofcollectve bargaining  (7)
and interests are demonsrated by

he

15 infarmation provided by he parties

themselves.

The politcal theory, on the other

hand, regarts

arbilraion as an extension of bath

collecive

bargaining and, of course,

calleciive coercion

The arbifrator functions s a

sensilive insirument

20 ofsorts, aceurately recording the

relaiive

sirengihs of the pariies and

an evaluaion of the balance of power (2)
between disputing parties

an understanding that any comprormise ()
mustappear o be just

theories represent a confusion
between
25 arbiration and conciliaion, the act
of appeasing
both parties to a dispute without

S0 necessaril
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equally expensive products, suddenly
found its brightest lights shining in the
garages of clever engineers. Large
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eventually artived at a ucrative solution
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manufacturers to copy ts design in
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broughtthe computer giant's greatest
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of engineering brainpower—and
ensured its continued control over a
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market. Atthe same time, the broad
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brought prices down and ensured the
products mass-market appeal,

The upstart companies that gave older
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