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PROFILE REVIEW QUESTIONS
Note: Just specify yes/no or strong/weak, no need to elaborate on your stories here


· Age, Gender, Ethnicity, Citizenship -
· Length of work experience -
· Do you work for a brand name company?
· Have you ever been promoted or will be promoted soon?
· Are you working on projects that point to leadership, teamwork and problem-solving? 
· Can you point to specific quantifiable results and value you have added in the jobs you have held?
· Do you have anecdotes and resume bullets that point to leadership, teamwork and analytical skills?
· On a scale of 1-10, rate your ability to tell compelling stories about yourself and life experiences 
· On a scale of 1-10, rate your recommending supervisor’s ability to tell compelling stories about you and your achievements 
· GMAT Score and quant/verbal breakdown
· Undergraduate GPA
· Graduate GPA if applicable
· How were your grades in finance/stats/business calculus? If not good, do you have some other proof of quantitative aptitude?
· What is your post-MBA goal? 
· Will you be a qualified candidate for this job post-MBA?
· What is your long-term goal? 
· Are you current taking steps to achieve this? 
· Extracurricular activities while in-school. 
· What were they? Hours/week? 
· Extracurricular activities and community service post-college school. 
· What were they? Hours/week? 
· Any serious hobbies, or other things that point to well-roundedness?
· International exposure or work experience
· Experience working with diverse or cross-cultural team members
· Anything particularly unique about your background or personal history? 
· Do you have good soft skills? Empathy, intuition, and emotional intelligence? Rate yourself 1-10 
· How well do you come across on camera? Rate yourself 1-10 


Rate yourself 1-10

- Strategic thinking -
- Analytics - quantitative and qualitative -
- Communication savvy –
- Responsibility/Accountability -
(being self-propelled and mature) 
- Teamwork -
- Leadership -
(this can be conveyed in a variety of ways) 
- Management of people and projects -
- Progression -
(advancing to greater levels of responsibility, inside OR outside of the classroom.) 
- Impact/Influence –
- Innovation -
- Entrepreneurial spirit -
- Versatility -
(having multiple different skillsets: i.e, the ability to develop strategy from hard data, but also remain sensitive to how that strategy will impact the team/organization in terms of human dynamics.)
- Diverse Perspective -
(seeing the world and/or the business from a broad angle, international experience, experiencing life and business in many different settings.) 
- Integrity -
 (consistency between intentions, words and actions, carrying out promises, being authentic and transparent in your dealings with others.) 

The most important predictor of being chosen for an interview, beyond the GMAT is doing the app well. A good profile, badly presented or undercommunicated in the applications, will not help you gain admission.
[bookmark: _GoBack]What does a good application look like?
Resume: Every single word has a purpose. It uses universal language instead of industry jargon. It contains resume bullets that are one line, focusing on actions and quantifiable achievements. If not a quantifiable achievement, something that speaks to human motivations, such as saving time and improving a process. Anyone from any industry would be able to step into your resume, and comprehend the value of what you have done. There is space to breathe on the page. It has white space, and the reader feels good when they look at it. It looks inviting. It has simple elegance.
Essays: The essays use anecdotes and examples that are written in chronological order. The reader can mentally see the story unfold. The story is told in brief sentences in a way that is accessible to a broad audience. Each essay shows a different side of you, yet all of them feel authentic, sincere, and accessible. They demonstrate self-awareness, personal growth, leadership and results-orientation. You reach the reader on both an analytical and emotional level.
Letters of recommendation:  The recommender can “see” you – see the uniqueness of you – and articulate that eloquently. The letter is comprised chiefly of clear, specific anecdotes that point to your talents in the area of problem-solving, teamwork, leadership, communication and innovation. The reader is emotionally moved by the content and, ideally, wants to champion you to the adcom in quite the same way as the writer.
Online application: Twitter on steroids. Elevator pitch. Distills valuable information about you clearly and succinctly. Everything illustrates qualities that business schools value – strategic thinking, results orientation, etc. Employment section gives the reader a clear, succinct understanding of the experience you’ve gained, employing simple, universal language. The activities and awards point to the overall brand that you set forth in other aspects of the application.

Contact me to discuss how we can leverage your profile - by doing the apps well
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