MBA Reading List:

1. Barbarians at the Gate: The fall of RJR Nabisco; Bryan Burrough, John Helyar
Burroughs and Helyar tell the story of the leveraged buyout of RJR Nabisco in gripping fashion, showing how greed and shortsightedness contributed to one of the biggest and most talked about acquisitions in history.  
2. Built to Last: Successful Habits of Visionary Companies; Jim Collins, Jerry Porras
Built to Last identifies 18 "visionary" companies and sets out to determine what's special about them. This analysis of what makes great companies great has been hailed everywhere as an instant classic. The authors spent six years in research, and they freely admit that their own preconceptions about business success were devastated by their actual findings--along with the preconceptions of virtually everyone else. 
3. The Definitive Drucker; Elizabeth Haas Edersheim 
Management consultant, Elizabeth Haas Edersheim, creates a context for Drucker's insights and presents them, then gets out of the way. Throughout the book, she captures and sustains a conversational tone that delivers perspective, impact and advice worthy only of the late Peter Drucker.

4. Den of Thieves; James Stewart
Michael Milken, Ivan Boesky, Martin Siegel, and Dennis Levine will long be remembered for the Wall Street insider trading scandals of the 1980s.  This Wall Street classic takes a deep look into how banks play the funding game. 
5. The Endurance: Shackleton's Legendary Antarctic Expedition; Caroline Alexander
The Endurance is a stunning work of history, adventure, and art that chronicles one of the greatest survival and leadership stories in history.
6. Fortune Favors the Bold: What We Must Do To Build a New and Lasting Global Prosperity; Lester Thurow 
MIT Sloan School of Management professor and former dean, Leser Thurow, examines three simultaneous revolutions that fuel the rush to global business: the birth of knowledge-based industry, the creation of a global economy built on a worldwide information infrastructure, and the victory of capitalism. 

7. Good to Great; Jim Collins
Based on a five-year research project, Good to Great answers the question: “Can a good company become a great company, and, if so, how?” True to the rigorous research methodology and invigorating teaching style of Jim Collins, Good to Great teaches how even the dowdiest of companies can make the leap to outperform market leaders the likes of Coca-Cola, Intel, General Electric, and Merck.

8. Made to Stick: Why Some Ideas Survive and Others Die; Chip Heath, Dan Heath
Why do some ideas thrive while others die? How do we improve the chances of worthy ideas? Made to Stick tackles these questions and reveals the anatomy of ideas that “stick” and how to make them stickier. 

9. The Money Game; Adam Smith
A fabulous classic set on Wall Street in the late Sixties and early Seventies. Nothing has changed!
10. A Random Walk Down Wall Street; Burton Malkiel
First published in 1973, A Random Walk looks forward and does so broadly, examining a new range of investment choices facing the turn-of-the-century investor: money-market accounts, tax-exempt funds, Roth IRAs, and equity REITs, as well as the potential benefits and pitfalls of the emerging global economy.

11. Smartest Guys in the Room: The Amazing Rise and Scandalous Fall of Enron; Bethany McLean, Peter Elkind
The Smartest Guys in the Room chronicles the scandal of Enron and what has come to represent the post-millennium collapse of 1990s go-go corporate culture.  The book digs deep inside the numbers while maintaining focus on the "smart guys" who deep-fried the books.  

12. The 7 Habits of Highly Effective People; Stephen Covey
A groundbreaker when it was first published in 1990, this book continues to be a business bestseller. Stephen Covey realizes that true success encompasses a balance of personal and professional effectiveness and this book is a manual for performing better in both arenas.

13. The Tipping Point: How Little Things Can Make a Big Difference; Malcolm Gladwell.
The Tipping Point is an examination of the social epidemics that surround us and how it’s the little things that often make them happen.  Gladwell identifies three types of people who have the power to produce social epidemics and analyzes how these individuals affect change.
14. Weird Ideas That Work: 11 1/2 Practices for Promoting, Managing, and Sustaining Innovation; Robert Sutton
A professor at the Stanford Engineering School and a consultant, Robert Sutton shows how "weird" ideas, many of which go against accepted management practices, can promote innovation and success in companies.

15. Winning; Jack Welch, Suzy Welch
As the legendary retired CEO of General Electric, Welch has won many friends and admirers in high places. In this latest book, he strives to show why. Winning describes the management wisdom that Welch built up through four and a half decades of work at GE, as he transformed the industrial giant from a sleepy "Old Economy" company with a market capitalization of $4 billion to a dynamic new one worth nearly half a trillion dollars.

16. The World Is Flat: A Brief History of the Twenty-first Century; Thomas L. Friedman
The World Is Flat Century is a best-selling book analyzing the progress of globalization with an emphasis on the early 21st century. 
