
The argument states that Braeburn Corp. (B. corp) has been lagging in sales of its food products. The argument then continues to state that one category of foods that B. corp sells is Soy products. Further, the argument concludes that B corp should increase manufacturing of its soy products because soy reduces cancer and people care about reducing cancer. The argument, as is, has made certain assumptions basis which bold statements have been cast. To evaluate the validity of the argument we will have to question a few of its assumptions and get additional data as discussed below:

Firstly, we need to ask what the present financial status is of the corporation  w.r.t its soy products. This may give us a good insight into the future sales/ financial potential of the soy category. We may need to ask if the current soy products present a profitable line for the company? Do they contribute significantly towards the revenue of the company? getting answers to such questions would help us evaluate the future prospects of expanding the soy category better.

Secondly, we need to consider the cost vs benefit analysis. would getting fingers deep into the soy products line require heavy capital investment in terms of RnD, marketing, packaging etc? would profits from such endeavour be able to offset the costs?

Thirdly, we also need to consider how valid the claim is that soy products have been shown to reduce cancer and how much the general public believes in such claims. We may need to look into some reliable published papers that state the benefits of soy in reducing cancer and also may need to do some market research to see how the general public reacts to such claims.

While on the surface the argument may seem to make sense but it lacks a great deal of information. The company certainly needs to make some changes to regain its sales, however, increasing its soy products may very well may not be the answer to its problems. The additional questions that have provided above in my analysis may add to our understating of the situation and put us in a better position to make a well informed decision.

