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It pays to

prepare
prepare in advance
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Average number of hours spent preparing for the
GMAT® exam, by self-reported GMAT® score
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Data Source: GMACE. (2005) mba com Registrants Survey . Graduate Management Admission Council.
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Number of weeks of advanced prepration, by self-

reported GMAT® score
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Number of hours spent preparing for the GMAT®

exam

101 or
more hours,
24%
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How far in advance did you begin to prepare for the
GMAT® exam?

7to09
weeks, 17%| Ten weeks
or more, 21%

Did not prepare,
5%

4t0 6
weeks, 26%

L Less than 1
week, 9%
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i 1 1
ey Hew naming conventions!

GMAC® UWE}\' eries Archive Our survey documents have gradually
changed over time to meet your needs.
To reflect these changes, we updated
the naming ;nnuentinns for these
S MEA A An annual survey of GMAT® program application documents in 2006.
Perzpectivez Survey trends—
= mba.com Regiztrants 2007: sunvey Report
= 2006: Survey Repart
20058: Survey Repart

= Corporate Recruiters
SUrvey

= Global MBA® Graduate  Application Trends Survey
Survey

Execufive Summaries are now titled
Survey Reports to reflect the maore in-
depth contextual information included in

» GMACE Survey Series

Archive 2004 Survey Report, General Data Report Wi ranoHs
2003: Survey Report POTHE
Research Hepo 2002: Survey Report
MERIn=titute Paricipating Schools 2001-05. Padicipating Schools U"(E"W'iEE, the GE”EFEII, Cﬂmprehengivel
Tools & Services 2006-07 and Overall Reports now contain the
word Data in the fitle to reflect the
Corporate Recruiters Survey extensive data tables you've come to
expect.

An annual survey of MBA employers who hire
graduate business students and alumni—
int this page 2006-07: Survey Beport, General Data Report
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Examinees Retaking
the GMAT® Test
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GMAT® Retake Study

e Data from first-time test takers
« 277,763 candidates in study

e Retake rate 1s about 18%
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Gains iIn GMAT® Scores

Mean sd
GMAT® Total 31.1 56.6
GMAT® Total %ile 8.2 15.0
GMAT® Quant 2.4 5.3
GMAT® Quant %ile 6.8 14.7
GMAT® Verbal 1.8 5.3
GMAT® Verbal %ile 6.2 17.1
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B
Distribution of GMAT® Total Score Gains

Gain or loss 7o of
retakers
-40 or less 10%

0 to -40 20%
10 to 40 30%
50 to 90 30%

100 or more 10%
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Myths & Facts
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Myth: The first 10 questions are critical and you should invest .
the most time in those items.
Fact: All Questions Count
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Myth: It is more important to respond correctly .
than it is to finish.

Fact: There is a severe penalty for not completing the
GMAT® test.
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Other Myths

Studying GMAT® vocabulary lists will help
you get a better score.

There are no GMAT® vocabulary lists.

An easier item means I got the previous item wrong.

Item difficulty can change with content.
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N
Other Myths

You need a super-high score to get into a top school.

Schools try to find students that are a good match.

You need very advanced math skills to do well
on the GMAT® test.

The math skills tested on the GMAT® test are
quite basic.
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GMAT
Program Update

Peg Jobst

Sr. Vice President, Products and Services
Graduate Management Admission Council
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Test Prep Products

PAPER
TESTS
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Transition from Candidate To Student

MBA b Suvivel Kit +

Accounting Interactive® Quantitative Skills Interactive® CONSTRUCTION
Finance Interactive® Statistics Interactive®

Finance Accounting Statistics Test
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